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6 qool kids +1 dog at the Plaza';’J |
The venue of our photo/video shoo
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the QoolKids series.
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Say hello or woof, woof to Yuri.
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QOOLKIDS series

DODO - DD5131xs - 41/ 24 mm

MINDY - MYL866xs - 43/ 20 mm

WOODY - W09784xs - 46 1 17 mm

COUNTRY STAR (S2081xs -

BEAUTIFUL DAY - BF1167xs - 48/ 18 mm




QOOLKIDS series

Ve

DAFFODIL - DF1 s - 46/ 18 mm

L7117 mm

BUNGALOW - BU416

JUNGLE JG1167%xs- 63122 mm

LUCINDA - LCO455%s - 45/ 19 mm




ULTRA
COMFORTABLE -
4 GRAMS

TESTED ON &
BUILT FOR KIDS

NON-SLIP -
STAYS IN PLACE
DURING PLAY

MULTI-
ADJUSTABLE FOR
PERFECT FIT

DEVELOPED
IN
COLLABORATION
WITH
OPTOMETRISTS IN
DENMARK

3D PRINT
TECHNOLOGY









P05 MATERIAL

In the beginning of May, we will be able to supply you with an
extensive range of POS material. Additionally, 11 new cool and fun
kids videos will be provided for social media and in-store usage.

e COOL
GLASSES

QOOLRIDS

MONOQOOUL

Counter Card

TDOO0ONOW

MONDGOOOu

Banner 90 x 150 cm 20 pages QoolKids brochure

3D printed Yumi model
for display in store

Sticker sheet with 4
stickers to give to the
kids (1 sheet per glasses
delivered)



TIME LIMITED
NTRODUCTION
OFFER

VALIDUNTIL AUG, 51,
2023

Offer to the optician directly (only for customer orders
for stock orders):

- Buy 12 glasses kids fraﬂes & pa’for only 1

- Get free luxury presentation box for 12 gla
opticians)

- Get 1 free 3D printed animated dog (first

- Get 1 banner + table display for free (ex

shipping)

-

For distribution partners:

This special offer is also availble for the optica o, <
our distributions partners. Please provide this o ."1""" X 08 B
customers. i 7y g

We will credit you the free frames + POS material,
when you send us a copy of your invoices Ao 1

customer. You are welcome to send us t
collectively at the end of this introductio
August 31.




PRE-INFO to agents & distribution partners
Sales collections available

Teaser campaign on social media starts
————

Fa
2 2

OFFICIAL LAUNCH campaign starts

L]

® Social media paid campaign starts and rums for 2 months
® Press releases to trade media globally

® Email newsletter to customer database

® Update of website incl. QoolKids info

= e

« FIRST DELIVERY of customer orders and
POS material



FINISH
PRODUCTION /
PHOTO SHOOT/

LAUNCH

CAMPAIGN

Final
adjustments of
shapes & select

colours

PROJECT
START
Concept
development

Draw 250
shapes

Adjust & make new
shapes

3D print 130
shapes

THE
PROCESS
OF MAKING
THE NEW
<IDS' SERES

Bringing the QoolKids series to life is long and time
consuming process. From the initial concept development
to testing more than 130 different shapes, and test fitting
glasses several times on more than 30 kids from 7 to 13
years of age.

Working in collaboration with local optometrists
specialising in kids's frames helped us along the way.
Hundreds of hours was spent. Lots of frames were drawn,
tested, discarded and re-drawn before arriving on our
final collection.
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